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Southwest 


BUSINESS 
Salutes! 


The Man of the Month 


in Life Insurance 


Southland Life's 
Star of Stars 


W. H. “TOMMY” POWELL 
Southland Life Ins. Co. 
Corpus Christi 


SOUTHWEST BUSINESS gladly salutes and pays 
well deserved tribute to W. H. “Tommy” Powell, 
designated by them as their leading underwriter 
for July and named as Man of The Month in 
Life Insurance. 

To that tribute is added the salute to other 
leaders designated by their companies and we give 
you herewith the praise of the late Calvin Coolidge 
to life underwriters. 


Said he: 

“Tt seems to me that no calling demands more 
of a man than that of selling life insurance. Yet 
its rewards are commensurate because it combines 
opportunity to do good for one’s fellow man and 
at the same time earn a livelihood in keeping with 
the salesman’s ability.” 





Stars that Shine 


in the 
TEXAS INSURANCE SKY 


Leslie Huff, Temple 
Fidelity Union Life Ins. Co. 


T. W. Griffiths, 111, Dallas 
Great National Life Ins. Co. 


Edward L. Jarrett, Dallas 


John Hancock Mutual Life Inc. 


S. C. Unsell, Dallas 
Jefferson Standard Life Ins. 


H. L. Peterson, Seagrave 
General Agent 
Republic Natl. Life Ins. Co. 
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Max Spangler, Dallas 
Kansas City Life Ins. Co. 


Fred L. Hirsch, Dallas 
Pacific Mutual Life Ins. Co. 


Robert B. Dunn, Dallas 
State Mutual Life Ins. Co. 


R. B. Means, Houston 
Union Fidelity Life Ins. Co. 


Ed. C. Stradley, Dallas 
Connecticut Mutual Life 
Ins. Co. 
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There’s no need to carry a “deck” 
of credit cards when an “ace” will 
do the trick. 


It is a generally accepted fact with 
commercial and other travelers 
that the “ace” among better credit 
cards is the National Hotel Uni- 
versal Credit Card. 


Why not apply for your National 
Hotel Universal Credit Card to- 
day? You can make your appli- 
cation at any Affiliated National 
Hotel or write: 


NATIONAL HOTEL COMPANY 
P. O. Box 59 
Galveston, Texas 


ALABAMA 
THOMAS JEFFERSON +++e+-Birmingham 
sLLINGES 
ceseececcers Rockiord 
LOUISIANA 
JUNG HOTEL...... ° New Orleans 
HOTEL DESOTO.......... -++++-New Orleans 
MISSISSIPPI 
HOTEL LAMAR...... «++. -Meridian 
HOTEL RIVIERA...... . - Biloxi 
NEBRASKA 
HOTEL PAXTON... 
NEW MERICO 
ecccceceecoee Clovis 
LAHOMA 
Oklchome City 
eee Muskogee 
Okmulgee 


HOTEL FAUST.. 


HOTEL ALICE. . os secccccceccoes ces MEO 
STEPHEN F. AUSTIN Austin 
HOTEL SETTLES Big Spring 
HOTEL BROWNWOOD... > Brownwood 

Brownwood 


Fort Worth 
HOTEL BUCCANEER. .. err Galveston 
HOTEL JEAN LAFITTE...... «+++ Galveston 
CORONADO COURTS. -«++-- Galveston 
MIRAMAR COURT......... -++++.Galveston 
HOTEL CAVALIER... -++++-Galveston 
HOTEL LUBBOCK.... si 
HOTEL FALLS ...... Marlin 
HOTEL CACTUS.... ....San Angelo 
ANGELES COURT San Antonio 


VIRGINIA 
HOTEL MOUNTAIN LAKE. 


Dik iliatec 
NATIONAL 
teyak 


HOST TO THE NATION 


C9-268-9 
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make ’em 


THINK 


It isn’t what people know 


that makes them act . . it’s 
what they ¢hink! 


Good advertising persuades 
them to think in preparation 
for favorable action toward 
you! We plan, write and illus- 
trate the thought-provoking 
kind of advertising. Call us 


for a conference. 


Calder & Campbell 


Advertising and 
Commercial Art 


LINZ BUILDING... DALLAS 











Special Weekend Rate 


Comfortable room with bath 
Swim in Crystal Pool 

Open House for guests 
Saturday night dinner 
Dancing in the Clouds— 
Sunday morning breakfast 
Swim in Crystal Pool 
Sunday dinner 

All Hotel privileges 


kKakkke kk Ka KK 


$6 for One Person — $11 for Couple 


BAKER HOTEL 


MINERAL WELLS, TEXAS 
Louis GAMBRELL, Manager 
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... yes, it’s BIG DALLAS 
Built around the most famous skyline in the Southwest are the physical assets that 
make Dallas big. Beautiful homes and parks, stately churches and schools, impressive 
public buildings, gay white way and unrivaled transportation facilities, combined 


with the friendliness of its people, make Dallas a fine place in which to live. We 
are glad we’re Dallasites! 
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This illustration is the cover for 
‘So This Is Dallas,” elaborate 
brochure presented by The 
Welcome Wagon, to newcomers 
to Dallas, acquainting them 
with their new home city. 
Cover designs such as this are 
only a part of the wide photo- 
graphic service we offer to our 
ever-increasing list of clients. 
If you have merchandise or 
service to sell we can help you 
with good photography. Just 
dial 7-3043 for action and 


results. 


PARKER-GRIFFITH 


TELEPHONE 7-3043 
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Doctors for the Southwest 


Baylor University College of Medicine in Dallas has graduated 
1,333 physicians, and on October 2, 1939, the College will 
begin its fortieth year. The College of Medicine, plus the Col- 
lege of Dentistry and the School of Nursing—all in Dallas—are 
‘ommercial assets as well as big factors in Dallas’ dominance 
is the medical-hospital center of the Southwest. 


N 1900 Dallas had a population of 

42,000, and began to feel that it was 
etting into the big city class. 

One immediate result of this big city 
eeling was a belief that Dallas should 
1ave a medical school. A phenomenon of 
he times was the mushrooming of medi- 
cal schools throughout the country. Dal- 
1s physicians and business men decided 
heir city should have a medical school 
0, both as a contribution to medical 
cience and also as a symbol of Dallas’ 
rowth in size and prestige. 

The first three years of the new cen- 
ury brought the establishment of not 
ne but six medical schools in Dallas. 

Of the six schools, the first to be 
ounded was also the only one destined to 
urvive. Through the travail of Dallas 
nedical and business leaders, Baylor Uni- 
ersity’s College of Medicine was founded 
n 1900. 

On October 2, 1939, it will begin its 
ortieth year—one of the nation’s sixty 
pproved medical schools, and the on!y 
nedical school between New Orleans and 


aylor University Col- 
sge of Medicine and 
aylor University Hos- 
ital and School of 
lursing, seen from the 
ir. The Baylor College 
{ Dentistry is located 
1 another building on 
all Street near Bryan. 


Lloyd Long Photo. 


the Pacific Coast south of St. Louis which 
is not supported by taxation. 


In its thirty-nine years, Baylor Uni- 
versity’s College of Medicine has gradu- 
ated 1,333 physicians, many of whom 
have remained in the Southwest to prac- 
tise their profession. It has been the nu- 
cleus around which Dallas has developed 
one of the greatest medical and hospital 
centers in America. And it has proven 
itself a business asset of great cumulative 
value to Dallas. 


In the 1938-39 session, 305 students were 
enrolled in the four classes of Baylor Col- 
lege of Medicine. Fourteen students were 
women; sixty-six students were married; 
ninety-two owned automobiles; and sixty- 
nine had Dallas bank accounts. Forty- 
eight of the students were residents of 
Dallas; two hundred and twenty-four 
were from Texas (outside of Dallas) ; 
seven were from Oklahoma; three each 
from Arizona, Louisiana and New Mex- 
ico; two each from Missouri and Ne- 
braska; and one each from Alabama, 
Arkansas, District of Columbia, Illinois, 


Mississippi, Nevada, New York, North 
Carolina, Pennsylvania, Cuba and Mex- 
ico, and two from Brazil (sons of mis- 
sionaries). 

Baylor officials estimate the College of 
Medicine has a minimum direct economic 
value of $375,000 annually to Dallas. Its 
more indirect economic value, in terms 
of the city’s prestige as a medical center, 
to which Baylor has contributed so heav- 
ily, is almost impossible to estimate. How 
much Baylor University’s College of 
Medicine has meant to Dallas the medical 
center, and how much Dallas the medical 
center has meant to Baylor’s College of 
Medicine, are questions which can not be 
answered independently of each other. 


So much for the material value of 
Baylor College of Medicine. It should b: 
remembered, however, that this role of 
Baylor Medical School in the growth and 
development of Dallas has been supple- 
mented by the College of Dentistry and 
the School of Nursing, Baylor Univer- 
sity’s other Dallas units. 

The College of Dentistry had an en- 
rollment of 135 students in the 1938-39 
session. The School of Nursing had an 
enrollment of 172. Thus, the three Bay- 
‘lor units in Dallas had a total enrollment 
of 612 last year. 


Baylor’s Colleges of Medicine and Den- 
tistry and School of Nursing, located in 
Dallas, the greatest center of population 
in the southern half of the United States, 





A patient under the X-ray at Baylor. The Col- 
lege of Medicine has made numerous contribu- 
tions to medical science, including intensive 
research in medical problems of special impor- 
tance to the region. Parker-Griffith Photo. 


have given hundreds of young men and 
women an opportunity to receive the 
best medical, dental and nursing educa- 
tions when they could never have done 
so had they had to attend more distant 
schools. Some of the youths who received 
their education in Baylor’s Dallas units 
have become leaders in the medical and 
dental professions of the Southwest. 


The Baylor University College of Med- 
icine was founded in 1900 as the medical 
department of a non-existent University 
of Dallas. The organization meeting, 
called by Mayor Ben E. Cabell, was held 
in the City Hall auditorium (where the 
Hotel Adolphus now stands) August 20, 
1900. The Board of Managers, chosen at 
that meeting, included Charles Stein- 
mann, Ben E. Cabell, W. J. Moroney, Dr. 
H. S. Stout, Barnett Gibbs, W. C. Con- 
nor, W. M. Reardon, G. H. Schoell- 
kopf, John V. Hughes, T. J. Freeman, 
E. H. R. Green and Thomas F. McEvans, 
with Dr. Stout chairman of the board 
and Mr. Moroney secretary. 


Dr. J. B. Titterington was elected first 
dean of the school. Other members of the 
original faculty included: Dr. A. F. Bed- 
doe, diseases of children; Dr. L. Ashton, 
practice of medicine; Dr. V. P. Arm- 
strong, diseases of women; Dr. C. M. 
Rosser, clinical medicine and mental and 
nervous diseases; Dr. B. E. Hadra, sur- 
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gery; Dr. S. E. Milliken, surgery; Dr. 
J. E. Gilchreest, gynecology; Dr. Elbert 
Dunlap, materia medica and therapeutics; 
Dr. Joe Becton, physiology; and a Dr. 
Davidson, histology and physiology. 


A state charter was obtained for the 
new school. The civic, professional and 
business leaders who obtained it conceived 
a great university in Dallas, but held it 
expedient to begin only with the medical 
school. Nevertheless, the charter provided 
for a number of other departments, in- 
cluding those of Literature, Law and the 
Arts, as well as the Medical Department. 

The new school opened its first session 
November 19, 1900, in the old Jewish 
Synagogue on Commerce Street near 
Akard. About sixty students—some of 
whom had attended other medical schools, 
registered. 

Troubles plagued the infant school, but 
its first session was brought to a close 
with awarding of diplomas to fifteen stu- 
dents April 18, 1901. Shortly afterward, 
the faculty met and elected a permanent 
teaching staff. The following were elected 
professors: Surgery, Dr. B. E. Hadra; 
Operative Surgery, Dr. Joe Becton; An- 
atomy and Clinical Surgery, Dr. J. M. 
Inge; Gynecology, Dr. J. E. Gilchreest; 
Gynecology and Diseases of the Rectum, 
Dr. V. P. Armstrong; Physiology, Dr. 
A. C. Bell; Materia Medical and Genito- 
Urinary Diseases, Dr. Elbert Dunlap; 
Diseases of Eye, Ear, Nose and Throat, 
Dr. Theodore Arnold; Obstetrics, Dr. J. 
H. Florence (with Dr. S. H. Stout as 
Professor Emeritus). Assignments as ad- 
juncts and lecturers include: Rectal Dis- 
eases, Dr. A. N. Elmore; Dermatology, 
Dr. J. E. Wilson; Medical Jurisprudence, 
W. J. Moroney; Surgery, Dr. T. B. Fisher; 
Chemistry, Dr. N. H. Bowman; Histol- 
ogy and Pathology (demonstrator) Dr. 
A. M. Spurgin. Dr. C. M. Rosser was 
elected dean, Dr. Gilchreest president, Dr. 
Hadra vice president, and Dr. Beddoe 
secretary. Of the 1901 faculty members, 
two are still active as the school enters 
its fortieth year—Dr. Rosser and Dr. 
Dunlap. Dr. Edward H. Cary, who was 
destined to play an important role in de- 
velopment of the school, and who was 
later to become president of the Ameri- 
can Medical Association, was elected to 


The 
“iron lung” 
at Baylor 
University 
Hospital and 
College of 
Medicine in 
Dallas. 
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the faculty of the school in October, 
1901, and became dean in April, 1902 (a 
position he was to hold for the next 18 
years). 

Fire destroyed part of the Synagogue 
which housed the school in February, 
1902. Other troubles, including lack of 
clinical facilities, continued to beset the 
struggling institution. But in 1902 a 
three-story brick building on South Ervay 
Street, opposite City Park, was purchased 
for the school, and a charity hospital of 
twelve beds was established in connection 
with it. 

The course of the school was irrevoc- 
ably changed at the 1903 meeting of the 
American Medical Association, when pro- 
fessional sentiment was voiced against 
stock company medical schools, and in 
favor of medical schools which had uni- 
versity afhliations. The Dallas school im- 
mediately began seeking a university 
afhliation. The state-supported Univer- 
sity of Texas medical department was al- 
ready established at Galveston, so the 
Dallas business and professional leaders 
looked to Baylor University at Waco as 
the most available ally. Baylor was the 
first university in Texas, founded in 1845 
at Independence, when Texas was a re- 
public, rechartered in 1886 and moved 
to Waco. 

In the summer of 1903, the stock com- 
pany which had operated the medical de- 
partment of the non-existent University 
of Dallas was dissolved, and its properties 
were conveyed to Baylor University, 
which assumed a protectorate over the 

Continued on Page 13 
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Dallas Gets Hospitalization 
Insurance Headquarters 


By GARFIELD CRAWFORD 


_ fourth star in the national 
insurance firmament, has broadened 
scope of action to take in hospitaliza- 
yn of sick and accidentally injured pa- 
nts through a new low-cost plan of 
i: surance. Special legislation passed by the 
f rty-sixth legislature and signed by Gov- 
e nor W. Lee O’Daniel, made possible this 
jition to Dallas’ great and constantly 
ywing insurance family. The new or- 
nization, Group Hospital Service, Inc., 
headed by Dr. J. H. Groseclose, presi- 
dent of the Texas Hospital Association 
1 of the Methodist Hospital of Dallas, 
d is administered by Bryce L. Twitty, 
10 years superintendent of Baylor 
University Hospital. 


Group Hospital Service, Inc., endorsed 
by the Texas Hospital Association and 
kindred organizations, has been launched 
primarily to make hospitalization avail- 
able to employed persons whose income 
is cast in the lower brackets. It is a 
direct challenge to the employer to re- 
lieve his company from sick benefit 
liability and to make possible hospital 
service to people who could not other- 
wise obtain the advantages the best hos- 
pitals have to offer only to those capable 
of self-financing. 


The new law prescribes that hospital 
superintendents, physicians, and surgeons 
may band themselves together for the 
purpose of establishing, maintaining and 
operating a non-profit hospital service 
plan, whereby hospital care may be pro- 
vided by the corporation through an 
established hospital or hospitals, and sani- 
tariums with which it has contracted for 
the care of its members. The law pro- 
hibits any such organization from con- 
tracting for medical services or hiring a 
physician for any of its members. 


The law further provides that the 
service corporation shall file an annual 
report on or before the first day of March 
with the state insurance commissioner. In 
this respect, the service is under the 
mandate of the insurance commissioner. 


Group hospital service has the en- 
corsement of the State Medical Associa- 
ton of Texas. It is recognized by the 
nedical fraternity as a vehicle to provide 
literally thousands upon thousands of 
Texas citizens proper nursing and treat- 
nent at a price within their ability to 
py. This means that people who might 
b-come charity patients or who would 
b forced to forego hospital advantages 
nay now have them. 
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The program provides for hospitalizing 
not only the father and head of the 
family, but takes care of mother, and the 
children who have not yet reached the 
age of maturity. It offers two classes of 
service—one gives an exclusive room and 
the other provides for ward service, the 
latter a trifle cheaper. 


Another feature, made possible by the 
law, is that policy holders may transfer 
from one group to another. For instance, 
should the policy holder leave his or her 
position, a 60-day period is permitted in 
which to change into the group where 
new employment is established. In case no 
other employment is obtained the mem- 
bers may hold membership by making 
arrangements with the controller of the 
corporation. 


Main offices of the service have been 
established on the second floor of the 
Medical Arts Building, in Dallas. Sec- 
tional offices are being set up over the 
state. Already a dozen offices have been 
opened in key cities with others to come 
along as needed. 


The plan has a direct appeal to em- 
ployers of large groups of labor. In Dallas 
a number of the largest concerns, both 
in the industrial and commercial fields, 
have taken out policies covering their 
workers on full time employment. Ac- 
ceptance or rejection of the plan rests 
with the individual. Deductions are made 
from the payroll to cover the monthly 
premium. 


The Texas plan makes hospitalization 
optional and guarantees the service at 
the lowest possible cost—a non-profit, 
non-taxable and non-bureaucratic man- 
aged service. 


Group hospitalization service actually 
had its beginning at the Baylor Hospital 
several years ago, when Dr. J. F. Kim- 
ball, now consultant of Group Hospital 
Service, Inc., was superintendent. The 
work started then by Dr. Kimball was 
carried on by Mr. Twitty, and Dr. Grose- 
close installed the service at Methodist 
Hospital. From the Baylor beginning, the 
idea spread over the nation, but the new 
program has the advantage of special 
legislation backing it, whereas the orig- 
inal idea was confined to a single hos- 
pital and was unprotected by law. 


The new Texas plan spreads to a solid 
group of more than 300 first-class hos- 
pitals within the state’s borders. This 
affords the member service in almost 
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every locality or population center in the 
state. Under the old program a member 
meeting with a serious accident would 
be forced to accept the hospitalization 
at the nearest point to the accident. This 
meant that his hospitalization policy with 
the single hospital in his own city could 
not serve him. Under the present pro- 
gram a member hospital will be in every 
community. 


The new program, while almost ex- 
clusively applicable to Texas hospitals, 
provides for emergency service anywhere 
the contract holder may be at the time 
of accident or illness. 


Mr. Twitty, administrator of the pro- 
gram, is recognized as one of the out- 
standing hospital executives in the nation. 
His long service with Baylor Hospital, 
coupled with his many successes, at- 
tracted the attention of similar institu- 
tions’ directorates over the country. He 
is a past president of the Texas State 
Hospital Association, a former secretary 
of the same association, and at present 
is a member of the Board of Regents of 
the College of Hospital Administrators. 


Because of his connection with group 
hospitalization, he has served as chairman 
of the advisory board or chief consultant 
of all the group hospital service plans 
in the United States. He is considered a 
financial genius in hospital operation and 
has lectured in universities and before 
large civic groups on hospital admin- 
istration. 


Group Hospital Service, Inc., is pro- 
viding employment for a large number 
of people. Its sponsors hope to make 
hospitalization available to a half million 
Texans within the next few years. 





Texas Gets Largest 
Resources Tax Revenue 


Texas collected 36.3 per cent of the 
“severance,” or natural resources, taxes 
received by 19 states in 1937, according 
to areport by Director William L. Austin 
of the Bureau of the Census, United 
States Department of Commerce. 


“Severance taxes,” the report explained, 
“are taxes imposed for the privilege of 
removing, or severing, certain raw mate- 
rials or natural resources from the land 
or water within the jurisdiction of the 
state. .. . Severance taxes may be general 


Continued on Page 29 
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Progress News from the Dallas Chamber of Commerce 





EXECUTIVE 


Vacation’s End 


Summer holidays will come to an end 
in mid-September for the 21 directors 
of the Chamber of Commerce. The board 
of directors will resume regular weekly 
meetings each Friday morning, President 
J. B. Adoue, Jr., has announced, with a 
full docket of business to make the Fall 
season a busy one. 


The board adjourned for the summer, 
subject to call, early in June. One called 
meeting has been held since that time. 


Meanwhile, General Manager Ben Critz 
and his staff are preparing reports on the 
organization’s work during the adjourn- 
ment period, together with plans for 
increased activities in the months imme- 
diately ahead. 


Host 


Among the duties of the Chamber’s 
executive department have been those of 
host to three groups important to Dallas 
as an aviation center. President J. B. 
Adoue, Jr., General Manager Ben Critz, 
Acting Postmaster C. J. Crampton and 
Aviation Committee Chairman B. B. 
Owen entertained Colonel Edwin S. Gor- 
rell, president of the Air Transport Asso- 
ciation of America, Inc., and Clinton 
Hester, head of the Civil Aeronautics 
Authority, on their recent visits to Dallas. 
Mr. Owen’s committee also entertained 
at luncheon the officers and crews of 
the fleet of 21 army planes which flew 
from San Antonio to Hensley Field on 
army aviation’s recent “birthday.” 


Cam paign 


The 1938 membership campaign of 
the Chamber of Commerce created so 
much general, active interest in the or- 
ganization that directors have felt there 
should be another campaign this year. 


Chairman Ted Robinson of the mem- 
bership committee and Manager Bill 
Cooper of the membership department, 
have taken advantage of the otherwise 
dull summer period to plan the 1939 
campaign. Still in the tentative stage, it 
is scheduled for early Fall, timed to take 
advantage of the general seasonal increase 
in activities. 
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INDUSTRIAL 
Dallas in Oil 


The first complete picture of Dallas 
as key city of the oil industry is being 
completed by Clyde Wallis, manager of 
the Chamber’s industrial department. 


It will be a Dallas Oil Directory, de- 
signed as an effective piece of sales litera- 
ture to the oil industry. Copy for the 
directory is virtually completed. Mr. 
Wallis hopes to have the book off the 
press, ready for mailing to executives of 
the industry throughout America, early 
in the Fall. 

The directory will contain a classified 
listing of all oil industry firms in Dal- 
las—majors, independents, supply com- 
panies, geophysical firms, drilling con- 
tractors, pipe line contractors, lease 
brokers, royalty brokers, etc. Also listed 
by companies will be all of their principal 
officers. 


Another listing will be of individuals, 
alphabetically arranged, and also giving 
company connections. Thus it will be 
possible to find the individual even when 
his company connection is not known. 


The directory will also include color 
maps, showing Dallas’ central location in 
relation to all the Mid Continent oil and 
gas fields. 

In few words and many pictures, the 
directory will depict Dallas’ advantages 
as an oil center —location, residential, 
educational, transportation, recreational, 
et cetera. 

All data for the directory has been 
checked, re-checked and double-checked 
to insure accuracy and completeness. Mr. 
Wallis has also just completed checking 
four recently-published oil industry di- 
rectories; from them he has compiled a 
list of some 10,000 units in the oil in- 
dustry which can be classed as “pros- 
pects” for Dallas. To those 10,000 
prospects will go the new Dallas Oil 
Directory as soon as it is published, in 
the belief that the best advertisement of 
Dallas as key city of the oil industry is 
facts which show how much of the in- 
dustry is already concentrated here. 


Prospects 


Mr. Wallis has also taken advantage of 
the normal summer lull to check the new 
Thomas Register of American Manufac- 
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turers. He has considered carefully eac 
firm listed there; considered its produc: 
and its market possibilities in the Sout! 
west; checked its financial rating to d 
termine whether it would be a desirab 
industry; checked to see whether it a 
ready has any distribution in the Sout! 
west. From this study, he has revised h 
general industrial prospects list and add« 
nearly 5,000 names. All of the new nam 
on the list automatically begin receivin 
literature and letters from the Chamber 
industrial department. Those who are it 
terested enough to write for it receive tl 
new survey, “The Dallas Market,” which 
has already been acclaimed one of tl 
finest, most effective industrial survey 


ever published. 


Season’s Change 


Imminent change of seasons, general 
business improvement, the adjournmen 
of the Congress—all are reflected in th 
daily routine of the Chamber’s industria! 
department, which was busier last week 
than since early summer. The depart 
ment was working with several prospects 
for branch factories in Dallas, and hope 
to have announcements shortly. It was 
also working with a large number wh 
plan establishment in Dallas of branch 
sales offices of varying sizes and impo: 
tance. As Labor Day approached, ever 
sign pointed toward an increasing nun 
ber of “‘live” industrial prospects fo: 
Dallas this Fall. 


TRANSPORTATION 
Granted 


Interstate Commerce Commissi 
Board No. 33 last month acted favorab 
on the application of Bowen Mot 
Coaches for authority to operate week 
tourist trips into the trans-Pacific regi: 
the Big Bend Park and Davis Mountai 
and Carlsbad Caverns. The applicati 
had the endorsement of the Chambe 
transportation committee, and Manag 
Sam Goodstein had appeared before t 
board in support of it (WORK, Ju! 
1939). 


Pending 


Still pending is the Southweste: 
Freight Bureau’s decision on proposed r 
ductions on a mileage scale of rates « 


Continued on Page 


Southwest Busines 





People 


and 


Payrolls 


IGHTY-FOUR new concerns located 
} yin Dallas during July, including 11 
nufacturers, 15 wholesalers, 33 retail- 
, six oil companies and 19 classified as 
scellaneous. In the list are seven 
nches of national concerns, located in 
las to serve the Southwest. 
Jutstanding industrial development of 
month was the selection of Dallas for 
rge plant by Campbell-Taggart Asso- 
ed Bakeries, Inc., of Kansas City. A 
-t of 11 acres on Lemmon Avenue, 
ining the new Coca-Cola plant was 
chased and work has been started on 
roup of buildings to house the manu- 
turing plant and offices of the firm. 
ne two hundred workers will be em- 
yed in the plant when it is completed. 
Another industrial development of im- 
tance was the opening of the plant 
Time Brewing, Inc., formerly operated 
the Schepps Brewing Corporation. This 
int has been completely reconditioned, 
ich new equipment installed, and its 
rduct will be extensively advertised and 
lely distributed. E. F. Anderson is 
sident of the new company. 
Among the new concerns of the month 
re the following: 


\Vianufacturers: 
Jack Beason Sheet Metal Works, 2805 
ik Grove Avenue. Sheet metal prod- 
cts. 
Campbell-Taggart Associated Bakeries, 
c., 6301 Lemmon Avenue. (See above. ) 
Milo E. Clark & Son, 2403 Live Oak 
Street. Commercial printers. 
Craft Cabinet Shop, 2521 
rkway. Millwork. 
A-Date-With-A-Nut Company, 1116 
ood Street. Nut confections. 


A. S. Foy Sheet Metal Works, 2723 
ond Avenue. Sheet metal products. 


Hulsey Cabinet Shop, 121 South Lan- 
ster Avenue. Millwork. 


Kittrell 


Peters Manufacturing Corp., 903 Sec- 
d Avenue. Sheet metal products. 
Southern Maid Donut Company, 2516 
“ond Avenue. Food products. 

Time Brewing, Inc., 1026 Young 
‘eet, brewery. (Formerly the Schepps 
2wing Corporation. ) 

Townsend Sign & Process Service, 619 
st Jefferson Avenue. Signs. 
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Graphic Review of Dallas Business 
Business Indices for July, 1939, compared with July, 1938 








BANK CLEARINGS 
1939 $223.454.000 


$197,695,000 
1938 uni 





BANK DEBITS 
$238,816,000 


1939 
1938 


¢914,666,00 


STREET RAILWAY PASSENGERS 


1939 9.017.295 


4,792,131 
1938 UDAUAUUUUANANNUOUOUUUAUUEULUAAUUUAUOUOUU ENN 
{NDUSTRIAL CONSUMPTION OF 
NATURAL GAS (Thousands of Cubic Feet) 
348,081.4 


348,742.6 
TUNAUQUOOOUUUUANOOUOOUUUUAANEUEUUUAA AAA 


GAS METERS 
1939 30.863 


76,930 
1938 iu 








WATER METERS 


1939 76.493 





|NEW CAR REGISTRATIONS 


— 0.19% 





INDUSTRIAL CONSUMPTION OF 
ELECTRIC POWER 
1939 4.317.886 _K.W.H. 
: 4,059,636 K.W.H. 
_ UUUUULINUNGQQQQ00UUETOOUUUUOUUUUUAAAAAAAAAEE 





2OSTAL RECEIPTS 
1939 $307,642 


$319,152 
1938 oun 





TELEPHONES 


1939 92,229 


87,028 
1938 yyy yt it iting unt citi 





3LECTRIC METERS 


1939 85,182 


80,833 
aaa TUNINUUUUUOOUUUUAOUUEOOUUUANAOASEO UAL 


+ 5.3% 





73,025 
1938 unt 








} 
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EAL ESTATE TRANSFERS (Number) 
1,117 


1939 + 8.7% 


| 

| 1938 
|| 7ALUE OF REAL ESTATE TRANSFERS 
1939 2.343,476 





1,027 
LTT TTT 








$2,467,948 
1938 iui 








\IR MAIL POUNDAGE 
1939 37.479 





43,614 
_— TTT TTT 








|| IR EXPRESS SHIPMENTS 


100 joee 


1,082 
1938 init 











|| AIL EXPRESS SHIPMENTS (Number) 
155,252 


1939 + 6.7% 


149,561 
1938 ini 








*From F. W. Dodge Reports. 




















W holesalers: 

American Lumber & Treating Com- 
pany, 410 Southland Life Bldg. Treated 
lumber. Home office, Chicago, Ill. 

Bienville Furniture & Manufacturing 
Co., Inc., 2227 Laws Street. Household 
furniture. Home office, New Orleans, La. 

Woodfin Boggess, 617 Mercantile Bldg. 
Textiles. 

Jayson & Madans, 509 Wholesale Mer- 
chants Bldg. Wholesale clothing. 
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Kitchen Service Company, 1108 North 
Carroll Avenue. Porcelain products. 

Kool-A-Kourt Company, 404 Melba 
Bldg. Cooling equipment for tourist 
courts. 

Mrs. Louise Lefkowitz, 208 South 
Lamar Street. Wholesale underwear. 

Market Wholesale Grocery Company, 
2300 Canton Street. Wholesale grocers. 

McBee Company, 902-A Southland 


Continued on Page 16 
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For the 
Record 


N THE August, 1939, issue of Hous- 
I ton, official magazine of the Houston 
Chamber of Commerce, is published this 
statement: “Inasmuch as a recent issue of 
Sales Management in a 1938 survey of 
Southern states showed that Harris 
County had the greatest effective buying 
income of any county in the South, and 
that Houston’s income per family was 
the greatest of all Southern cities .. .” 

Just to keep the record straight, South- 
west Business quotes from Sales Manage- 
ment’s most recent “Survey of Buying 
Power”: 


Buying 
Income Rank in 
City* per Family Group 
Washington, D. C. $3,767 1 
New York (5 counties) 3,609 2 
DALLAS 3,582 3 
Minneapolis 3,553 . 
Des Moines 3,426 5 
Fort Worth 3,335 6 
St. Paul 3,307 7 
Houston 3,286 8 


*In the 100,000 group of city-counties: 
Sales Management. 
Sales Management, in the same survey, 
reported the following estimates on ef- 
fective buying income per white family: 


Buying 
Income 
per White Rank in 
City* Family Group 
Washington, D. C. $4,361 1 
DALLAS __ 3,966 2 
Houston 3,834 3 
New York, N. Y. 3,699 4 
Fort Worth 3,645 5 


*In the 100,000 group of city-counties: 
Sales Management. 


The same Buying Power Survey by 
Sales Management estimated the total 
1938 retail sales for Dallas-Dallas County 
at $160,697,000; the total for Houston- 
Harris County at $153,471,000. In re- 
tail sales, the survey ranked Dallas-Dallas 
County 28th in the nation (in dollar 
volume, not per capita sales) and ranked 
Houston-Harris County 33rd. The esti- 
mate for 1938 retail sales in Dallas (not 
including the remainder of the county) 
was $150,584,000; for Houston (not in- 
cluding the remainder of Harris County), 
$140,439,000. The ranks of the two 
cities, on these estimates, were 23rd in 
the nation for Dallas and 28th for 
Houston. 

Sales Management also estimated total 
1938 wholesale sales. Its estimate for 
Dallas, 1938, was $500,940,000, ranking 
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financial center follow: 


Seven Months’ 
Totals Dallas 

Bank clearings 

Bank debits 


Postal receipts 





In each of these three indices Dallas has continued to rank first in the South- 
west for the first seven months of 1939. In each total, Dallas had a comfortable 
margin over the total for Houston, the second city in the Southwest. 


Comparisons which show Dallas’ undisputed superiority as a business and 


$1,530,892,000 
1,651,252,000 
2,449,687 


Dallas Leads in Business | 


HE BEST indices to a city’s commercial importance are its bank clearings, 
postal receipts, and bank debits. 


Dallas’ 

Houston Margin 
$1,315,135,000 $215,757,000 
1,513,071,000 138,181,000 
1,675,903 773,784 








Dallas 14th in the nation; for Houston, 
$405,007,000, ranking it 17th in the 
nation. In the Sales Management estimate 
of wholesale business, Dallas ranked first 
in the entire South, ahead of such cities 
as New Orleans, Baltimore, Houston, 
Memphis, Atlanta, Richmond and Okla- 
homa City. 





Commerce Department 
Says Business Up 


Business made further progress during 
July in a continuation of the recovery 
movement initiated in May, Secretary of 
Commerce Hopkins reported August 8. 
Activity was well ahead of a year ago 
in all major lines. 


Business volumes on a seasonally cor- 
rected basis were materially above the 
average for the second quarter, accord- 
ing to current data available to the 
Department of Commerce, Secretary 
Hopkins said. The general pattern of 
July business was one of resistance to the 
normal mid-summer slackening. How- 
ever, in a number of lines there was 
expansion last month. Construction op- 
erations were at a seasonal peak and 
activity in this major industry was even 
higher than in the summer of 1937. 
Steel production, which usually declines 
in July, moved forward to 60 per cent 
of capacity by the month-end. 


Prospects for third quarter business 
have improved with recent developments 
in the domestic field, the secretary said. 
Business policies generally reflect less hesi- 
tancy than prevailed during a consider- 
able part of the second quarter. Indicative 
of the more confident attitude toward 
fall business is the enlarged volume of 
retailer commitments in wholesale mar- 
kets. Orders in many apparel and clothing 
lines, for example, show substantial gains 
over the year’s earlier volumes. The sus- 
tained flow of goods into consumers’ 
hands during the second quarter has re- 
quired replenishment of stocks and this 





factor, together with seasonal purchasing 
for the autumn, has been reflected in 
manufacturers’ orders. Industrial pur- 
chasing has expanded, with unusually 
large commitments made in some lines. 
Forward purchases of copper achieved 
record volumes last month. 


Retail trade in July was well ahead of 
a year ago with marked gains continuing 
in consumers’ durable goods such as auto- 
mobiles, refrigerators, furniture, and elec- 
trical appliances. Consumers’ budgets 
have benefitted from the lower food costs 
as compared with a year ago making 
possible enlarged expenditures for non- 
food items. General merchandise sales in 
rural, as well as urban areas, are making 
a relatively favorable showing. Consump- 
tion of gasoline in July was at record 
levels. Consumers’ incomes in July were 
higher on a seasonally adjusted basis than 
in June, the preliminary data indicated. 
This followed a substantial rise in em- 
ployees’ compensation from May to June. 


Industrial activity in July was main- 
tained at a better-than-seasonal rate, the 
secretary said. The contraseasonal rise in 
steel production from the June average 
of 53 per cent of capacity to 60 per cen! 
by the end of July stood out among thi 
month’s developments. While automobil: 
production last month was temporarily 
slack by reason of the earlier-than-usua! 
changeover to new models, preparation 
for the 1940 cars are actively underway 
Movement of freight over the railroad 
increased somewhat more than seasonall; 
expected and was 12 per cent higher thar 
in July, 1938. Industrial volumes gen 
erally showed large gains over July of 
last year, though some narrowing in th 
year-to-year percentage increases result 
from the sharp rise in progress in th: 
summer of 1938. Industrial production i 
currently one-fifth larger than a year ago 


While July business in all major area 
was substantially ahead of a year ago 
activity in most lines lagged behind vol 
umes in the summer of 1937. Wide diver- 
gencies relative to the 1937 position ar¢ 
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50 Years in Dallas” 


J. W. LINDSLEY & CO. 
REALTORS 


Our 50 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 


1209 Main St. e Phone 2-4366 








Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 











H chad 


A TEXAS 
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ARTIFICIAL LIMB 
& BRACE MFG.CO. 


HEDGECOC 


2827 COMMERCE ST DALLAS 
OUT WHERE YOU CAN PARK 





evident in the various sectors of the 
economy. Most durable goods industries 
continue to make relatively unfavorable 
comparisons with that period; many con- 
sumers’ goods industries are close to the 
1937 levels. Some important lines show 
higher operations than in the summer of 
1937. Among these are included the ship- 
building, aircraft, petroleum refining, 
electric power and construction indus- 
tries. 





State Fair Plans 
Huge Farm Show 


Another gigantic portrayal of Texas 
agriculture will be presented during the 
fifty-first annual State Fair of Texas, 
October 7 to 22. Featured in this agri- 
cultural picture of Texas will be chemur- 
gy—this new road to cash crops on Texas 
farms. 


Counties showing creditable exhibits 
will again be awarded $125 and there 
will be no competition between exhibits. 
This innovation in the agricultural show 
at the State Fair started in 1938, en- 
abled counties to show those things 
which brought funds into the farmers 
hands, or enabled the county to show its 
main resources to better advantage. 

Competition will take its place in in- 
dividual exhibits, in 4-H Club and Fu- 
ture Farmer exhibits. 


The main feature of this program will 
be the Chemurgic exhibits. Officials of 
the State Fair of Texas, the South Texas 
State Fair at Beaumont and of the East 
Texas Chamber of Commerce are co- 
operating in the building of this exhibit. 
The chemurgic possibilities of all Texas 
will be shown. 

Last year a total of 64 counties ex- 
hibited at the State Fair of Texas. Under 
the new program it will only be possible 
to take care of a like number for the 
1939 fair. Arrangements have also been 
made in the plans to care for an equal 
number of 4-H Clubs, Future Farmers 
and individual farm exhibits. 

The Chemurgic Show will be the first 
ever held for the public in Texas, and 
those in charge hope to make it a reve- 
lation of the possibilities offered in this 
state for development of farm crops by 
this means. 





New Confection 


A new confection is being manufac- 
tured in Dallas by A-Date-With-A-Nut 
Co., 1116 Wood Street. It is a seeded 
date with a half walnut. The firm made 
its first shipment August 1, and gives 
employment to 40 persons. 
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Modernize your kitchen with a 
Vent-A-Hood Kitchen Ventila- 
tor—remove tell-tale food odors, 
steam and greasy vapors from 
your kitchen BEFORE they have 
a chance to invade the living 
room and other parts of the 
house. Vent-A-Hood—equipped 
with a patented centrifugal ex- 
haust unit—traps cooking va- 
pors and forces them out of the 
house—prevents greasy de- 
posits on kitchen walls, ceiling 
and woodwork — prevents 
grease-laden air from circulat- 
ing through the house settling 
on draperies, rugs and fumi- 
ture. Saves cleaning and re- 
decorating costs. Adds beauty 
to your kitchen—makes cooking 
more pleasant. 


See Vent-A-Hood on display at 
department stores, range deal- 
ers, gas and electric utilities, or 
in our factory show room in 


Dallas. 


Send coupon below for free 
illustrated circular showing how 
Vent-A-Hood will add charm as 
well as comfort to your kitchen. 
Write today. 





THE VENT-A-HOOD CoO. 

Dept. S, 2808 Commerce Street 

Dallas, Texas 

Please send illustrated circular and price 
list for Vent-A-Hood Kitchen Ventilator. 


Name. 





Street No._ 
City. 


The V (Sau ssrexe)| ) Co. 


2808 COMMERCE STREET 
DALLAS, aa TEXAS 








Residential Building Gains 


HE contracts awarded for residen- 

tial construction in Texas during 
July established the highest total of the 
seven-months’ period and continued the 
strong upswing which has been recorded 
for 1939. Non-residential building was 
not as active last month as it was a year 
ago. Heavy engineering construction of 
the public works type decreased but the 
utilities started more work than they did 
in 1938, according to F. F. Kueny of 
Dallas, Texas manager of Dodge Reports, 
in his monthly summary of building ac- 
tivities throughout the state. 

The contracts for work and materials 
to be used in Texas residential building 
reached a July valuation of $7,751,000. 
A spectacular rise has been recorded over 
the same month of 1938 when the con- 
tracts were valued at $4,523,000. Dodge 
Reports points out that the July con- 
tracts exceeded those of June by more 
than $2,000,000 and were one-half mil- 
lion dollars ahead of the total for Au- 
gust, 1938. 

A decrease for non-residential building 
occurred during July in Texas. In this 
classification the contracts totaled $2,- 
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MANUFACTURERS OF NEON SIGNS 


Outdoor Electric Adv., Inc. 


2229 CEDAR SPRINGS PHONE 7-8575 DALLAS 





876,000. In July, 1938, the total was 
$3,365,000. At the same time, July con- 
tracts did not reach the level of those 
awarded in June, $4,015,000. 


The heavy engineering construction ac- 
tivities of the utilities moved upward 
sharply. There was a half million dollar 
July rise. Last month’s contracts were 
valued at $1,148,000, while those of a 
year ago were at $604,000. Construction 
of the public works type decreased to 
$2,041,000 from the July, 1938, figure 
of $5,384,000. 


All types of building and construction 
in Texas, for which work-and-material 
contracts were awarded in July reached 
$13,726,000. The corresponding 1938 


total was slightly higher, at $13,876,000. 





Advertising Agency Moves 
Offices to Top Floor 
Of Gulf Building 


Announcement has been made of the 
removal of Edwards-Johnson Advertising 
Agency from the 13th to the 17th floor 
of the Gulf States Building, Main and 
Akard streets. The new offices feature 
modernistic furnishings and latest equip- 
ment forming an entirely separate unit of 
the building. The Edwards- Johnson agen- 
cy is an outgrowth of the former Chil- 
ton-Edwards and Edwards advertising 
agencies, which began operation in 1919. 


Partners in the Edwards-Johnson Ad- 
vertising Agency are Jack W. DeB. Ed- 
wards and Samuel Pace Johnson. Mr. Ed- 
wards was formerly engaged in adver- 
tising agency work with his father, 
E. S. Edwards, widely known in advertis- 
ing and business circles. Mr. Johnson, 
prior to his entry into the field of adver- 
tising, was in the cotton brokerage busi- 
ness, later in stock and bond operations. 





CLINICS 


pig ta ‘teiaizneen such as lubrication. 


Air Conditioning 


placements. 


guarantees are assured. 


1606 NO. HASKELL 





OVER 300 SYSTEMS 
IN OPERATION 


USED AND PREFERRED BY DOCTORS’ 


UARANTEE 


SNO - BRezt is unconditionally 
guaranteed against defects in 
material and workman ho, 
which includes all attention, 
cleaning, 
etc., without charge for one 
year. We make any and all re- 
We do not refer 
you to other manufacturers for adjustments. Our temperature 


Consolidated Engineering Co. 
PHONE 8-2870 


Showing Sno-Breze Unit Installed in 
Basement of a Telephone Building 
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1939 » 


The Edwards-Johnson advertising 
agency serves national, sectional and lo- 
cal clients, offering a complete advertis- 
ing service originating, producing and 
placing all types of advertising in every 
form of media. 


Experienced personnel head every de- 
partment. The production department is 
headed by Thomas Grimes. Mr. Grimes 
is an alumnus of S.M.U. and has been 
engaged in commercial art and technical 
work. He also handles special clients in 
the capacity of account executive. Mont 
Hurst, in advertising agency work for 
several years, directs the copy and radio 
departments. Mr. Hurst is a former mag- 
azine and newspaper editor, contributor 
to scores of national magazines, radio sta- 
tion continuity editor, and author of 
more than 300 network shows. He has 
also had stage and motion picture play- 
writing experience. The art department is 
headed by Charlotte Cooper, well known 
for her outstanding work in studios, na- 
tional magazines, advertising agencies and 
department stores. Mrs. Cooper was for- 
merly engaged in art work for Lord & 
Taylor in New York and with Burdine’s 
in Miami. Hal Turnbull, formerly em- 
ployed in the executive offices of the 
State of Oklahoma is secretary. 


Upon the opening of the new offices 
both Mr. Edwards and Mr. Johnson ex- 
tended a cordial invitation to their 
friends to visit them. With a definite up- 
turn of business indicated for the South- 
west both express their confidence in 
future progress, particularly as applied to 
Dallas and its trade territory. 





Music Merchants Name 
Dallasite President 


To the growing list of Dallas men who 
have served as presidents of their national 
trade and professional associations was 
added last month the name of William 
H. Beasley, head of the Whittle Music 
Co. of Dallas. 


Mr. Beasley was elected president of 
the National Association of Music Mer- 
chants, Inc., at its annual convention and 
trade show in New York City. He suc- 
ceeds Jerome F. Murphy of Boston, who 
served as president of the association the 
last two years. 


A record-breaking attendance of mor? 
than 4,000 was registered at the New 
York convention at which Mr. Beasley 
was elected to the presidency of the as- 
sociation. 
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Among the Manufacturers 


“If Dallas is to grow it must develop industrially.” You have heard this said until it has no meaning; until it is so trite 
that you pass it by as you do a corner that you pass each day. This slogan, for so it has become, should be recast. As it stands it 
you p yas y you p y § 


> 


s misleading and it would be more accurate to say: “If Dallas is to grow it must keep on developing industrially.” Every 
new month finds Dallas building new factories, new buildings, increasing its manufacturing output, and local capital seeking 
‘investment in Dallas industry. Each month SourHwest Business brings to the attention of local people and the Nation as a 


vhole industries in Dallas as pictured on this page. 








Manufacturers of Truck 
Saltine Soda and Bus Bodies, 
Cracker, Standard of the 

Candy and Southwest 

Bakery Products 


Q ae 7 ; oe 
BROWN CRACKER & CANDY CO. 


603 Munger 7-8222 











AMERICAN BODY & EQUIPMENT CO. 


Fort Worth-Dallas Pike Opposite Hensley Field 














= | Atlas KEYSTONE 
-| Culvert... other 
metal goods. Cer- 
“| rugated Tanks... 
Dr. Pepper 

Coolers 


Waxed Paper, 
Folding Paper 
Boxes, 

Setup Paper 
Boxes 
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POLLOCK PAPER & BOX CO. ATLAS METAL WORKS 


2236 S. Lamar 4-4161 P. O. Box 5208 2-5354 

















Custom Built 
Inlaid Linoleum 
Corrugated and Floors... Made-to- 
Solid Fibre Order Shades. 
Boxes Guaranteed . .. Best 
Prices in Town 

E. D. Herold, Prop. 











GAYLORD CONTAINER CORPORATION DALLAS FLOOR SURFACING CO. 


Succeeding Texas Corrugated Box Co., Inc. 
Factory St. 5-4105 Phone 3-8829 











Pipe Coils . . Gear Cut- y m / . ; 2 ; — r i - Dallas Museum of 
ting . . Steam Hammer ae re re . £ ae : ; Natural History 
Heavy Forging.. j Lae ie ae ad } 2 : ih a : : | Cream, Shell and 
Electric and Acetylene | ie Gray Texas 
Welding a" . be 3 aes Limestone 











ROBINSON MACHINE AND FORGE WORKS TEXAS CUT STONE COMPANY 


1910 Magnolia St. 2-4264 5219 Maple Avenue 5-1773 














Southwest Business « August, 1939 














SOUTHLAND 
HOTEL 
















The Hotel of Ideal Southern Hospitality 


Main to Commerce at Murphy 


Rates $1.50 to $4.00 


Joe M. Hallaman 


Manager 




































Don’t Miss 


Texas’ 
Most Popular 
Hotels 
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Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 

. rooms... service with- 
out one cent of undue cost. 
One purpose governs all 
Hilton Hotels .. . 


every customer want to 


to make 


come back. 


The 
HILTON HOTELS 
C. N. HILTON, President 


El Puso » Longview » Lubbock 
Abilene » Plainview 
Long Beach, Calif. 


Hotel Sir Francis Drake, San Francisco 


The New Hilton Hotel, Albuquerque 
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Progress News From the Dallas Chamber of Commerce 








Continued from Page 8 


iron and steel products from producing 
areas in the North and East to points in 
the Southwest. Sam Goodstein, manager 
of the Chamber’s transportation depart- 
ment, and three representatives of Dallas 
firms, last month appeared before the 
Bureau’s executive committee at a hear- 
ing in St. Louis to urge the reduction. 





Through Freight 


Jobbing interests of the Southwest 
think proposals to permit stops-in-transit 
to partly unload rolled glass at points in 
the Southwest would be harmful to this 
region. At their request, the Chamber’s 
transportation committee has appealed to 
the Southern Freight Association for 
negative action on the proposal. 





PUBLIC RELATIONS 
Highway 69 

Public Relations Director Bill Cooper 
last month represented Dallas and the 
Chamber of Commerce at the High- 
way 69 Association meeting in Durant, 
Okla. It is one of half a dozen highway 
associations, working to complete and 
improve routes in which Dallas is vitally 
interested. The Chamber works with all 
of them, since highway development is 
one of its major objectives. 


MARKET 


Success Story 


An unqualified success was the Dallas 
Apparel Market’s Fall season, July 24- 
August 12. The number of buyers in 
the market equalled, and perhaps broke, 
the record. In dollar volume of sales, 
gains ranged from 15 to 100 per cent. 
Retail merchants were in a good frame 
of mind, talked confidently of expanding 
business in the next 90 days, bought care- 
fully but heavily. They came to the 
Dallas Market from the Southwestern 
states of Texas, Louisiana, Arkansas and 
Oklahoma, from Mexico, New Mexico, 
Mississippi, Alabama, Missouri and Ari- 
zona. And in words and orders, they 
demonstrated their satisfaction with the 
Dallas Market. 

Equally successful were the two South- 
western Style Shows of the season. With 
“big name” dance orchestras for enter- 


tainment, both shows filled the Fair Park 
Amphitheater to capacity, with total at- 
tendance of nearly 12,000 persons. Visit- 
ing retail merchants were lavish with 
their praise of the shows as the finest 
ever staged by the market. 


And back of the success story was the 
promotional and administrative work of 
the Chamber’s market division, the Dallas 
Manufacturers and Wholesalers Associa- 
tion, of which Bob Bourdene is manager. 





General Merchandise 


For more than a year, the Manufac- 
turers and Wholesalers division of the 
Chamber has worked toward co-operative 
organization among other manufacturers 
and wholesalers, to do for them what the 
Dallas Apparel Market buying seasons and 
style shows have done for it. 


This goal was attained last month, with 
completion of organization of the new 
General Merchandise Division of the Dal- 
las Manufacturers and Wholesalers Asso- 
ciation. Included in the division are 
manufacturers and wholesalers of drugs 
and cosmetics, hardware and implements, 
and house furnishings. 


Debut dates for the new division are 
September 3-8, when it will hold the first 
Dallas General Merchandise Mart, com- 
bined with the Southwestern Merchandise 
Exhibitors’ semi-annual Gift Goods Show. 
Member firms will hold special displays 
in their own establishments; an informa- 
tion booth will be maintained at the 
Merchandise Exhibitors’ show in the 
Baker Hotel; and guest cars will be pro- 
vided to take merchants back and forth 
from the hotel to displays of member 
firms. The co-operative advertising and 
promotional expenses are borne from spe- 
cial funds, subscribed by the participating 
firms. 


MAGAZINE 
Best 


For the second consecutive three- 
months period of 1939, the Chamber’s 
magazine, Southwest Business, last month 
received the Dallas Ad League’s quarterly 
award for first place in the “house organ” 
class. All editorial work on the magazine 
is handled by Manager Andy DeShong of 
the Chamber’s publicity department; ad- 
vertising is handled by Business Manager 
Earl Bateman. 
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INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 

















- WHITE PLAZA 


Hotel 


JACK CHANEY, Manager 
Popular Place for Sales Confer- 
ences —and the Home of Good 

Food in Dallas. 


MAIN AND HARWOOD STREET 








Horsemanship — Gaited Horses 


Come Out and Ride 


Gaited saddle horses by the hour. Breed- 
ing, boarding and training, and selling of 
fine saddle horses. A capable riding in- 
structor in charge at all times. 


HILLTOP STABLES 


On Top of the Hill North of Vickery 
ARTHUR J. MUELLER, Proprietor 











WORK 


CONVENTIONS 
Growing Calendar 





One more important regional conven- 
tion was added to Dallas’ 1940 calendar 
last month, when the Chamber’s Con- 
vention Manager Z. E. Black obtained 
next year’s meetings of the Texas branch, 
United National Association of Post 
Office Clerks; the Texas division, Na- 
tional League of District Postmasters; 
and the Texas Federation of Federal En- 
ployees. Still to be acted upon are invita- 
tions for the Texas Rural Letter Carriers 
Association and the state branch of the 
National Association of Postal Supervisors 
to hold their conventions in Dallas at the 
same time. The various organizations met 
simultaneously in Abilene this year. 


Also added to next year’s calendar was 
the convention of the National United 
Ushers Association of America, Inc., for 
July, 1940. The organization, composed 
of Negro church ushers, had a registra- 
tion of 500 at its Brooklyn convention 
last month. 


The Chamber’s convention department 
was also working on a dozen other 1940 
meetings, with excellent prospects of ob- 
taining a majority of them. 





PUBLICITY 
On the Air 


Two new aspects of the Chamber’s 
continuous work of publicizing Dallas 
were developed last month. 


Municipal Radio Station WRR began 
using 20-word “station break” announce- 
ments, each calling attention to some 
outstanding feature of the city. One an- 
nouncement is on the manufacturing and 
wholesale market, another on the retail 


market, another on Dallas as an insurance - 


center, another on Dallas the financial 
center, etc. 


The second radio broadcast activity of 
the Chamber is co-operation with Station 
KRLD on a series of six “Entertainment 
Salutes” to the Southwest. Each broad- 
cast is built around good musical enter- 
tainment. Worked into each broadcast is 
a brief dramatization of one of Dallas’ 
outstanding attractions for visitors— 
White Rock Lake, the Hall of State, the 
Zoo, the State Fair of Texas and Fair 
Park, etc. The programs observe the prin- 
ciples of showmanship, seek to give radio 
listeners entertainment which will insure 
against their turning the dial to another 
program, are designed to sell Dallas enter- 
tainment facilities to the Southwest. 


Continued on Page 21 


Southwest Business « August, 1939 





Beaumont's 
Barge Terminal 


The new barge termincl, munic- 
ipally owned and operated, pro- 
vides every modern facility to 
handle and warehouse all types 
of commodities. The terminal is 
equipped with tracks that perm:t 
of direct transfer of cargo from 
barge to railroad cars or trucks, 
modern loading facilities, up-to- 
date fireproof warehouses, and 
docking space to take care of 
the river and canal shipping de- 


mands for many years to come. 


374 Acres Industrial Sites on 
34 ft. Channel to the Sea 


PO rB®T OF 
BEAUMONT 


oO. L. CAYWOOD 
Port Director 











THE MAN 
THE TIRE 
THE HOUSE 


Geo. C. Hanes 
Trade-in Allowance 





U Ga 
COMMERCIAL TIRE CO. 


508 N. Harwood Phone 7-9513 








15 





How Dallas 
Has Grown 


ITH interest focused on the com- 

ing 1940 Census and the story it 
will tell of Dallas’ growth and progress, 
it is interesting to check back and trace 
the city’s physical growth. 


The map shown here, prepared espe- 
cially for Southwest Business, shows ap- 
proximate boundaries of Dallas in 1900, 
1920, 1930 and 1939. The 1900 boundary 
does not include any of Oak Cliff, which 
was then a separate municipality, be- 
cause no records are available by which to 
determine its area. The 1939 boundary 
includes approximately all of Dallas’ 
urban development, but does not include 
the estate areas which have sprung up on 
all sides of Greater Dallas. 





People and Payrolls 
Continued from Page 9 


Life Bldg. Loose leaf devices and office 
systems. Home office, Athens, Ohio. 

Mid-Continent Cinematone Corpora- 
tion, 715 South Ervay Street. Automatic 
phonographs. 

The Molec Company, 726-A Santa Fe 
Building. Automotive equipment. 

F. G. Munsey & Company, 1615 Cot- 
ton Exchange Bldg. Cotton merchants. 

Schepps Grocer Supply Co., 2106 Cadiz 
Street. Wholesale grocers. 

Schieffelin & Company, 525 Browder 
Street; Joe H. Darnall, Jr., Texas rep- 
resentative. Liquor importers. Headquar- 
ters, New York, N. Y. 

Paul Simmons Company, Mercantile 
Building. Manufacturers’ agents—me- 
chanical equipment. 

Whitney Chain & Manufacturing Com- 
pany, 902 Allen Building; regional sales 
office, J. W. Anderson, district manager. 
Home office, Hartford, Conn. 


Petroleum: 


Acme Oil Company, 616 Linz Bldg. 
Oil producers. 

Gulf Pipe Line Company, Delaware 
corporation granted permit to do busi- 
ness in Texas; home office, Dailas; F. F. 
Bokern, Republic Bank Building, Texas 
agent. 

Hydraulic Production Corporation, 806 
Kirby Building. Oil well supplies and 
equipment. 

North-South Oil Company, chartered 
as a Texas corporation, $208,500 capital 
stock, by Charles M. Smithdeal, William 


AGLE FORD 
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H. Shook and Oscar Cooper; Republic 
Bank Building. 

O’Neal Drilling Company, Gulf States 
Building; organized by John T. O’Neal, 
Nell O’Neal and M. X. Stokley. Drilling 


rd contractors. 





emi-Proven Royalties, royalty com- 
cme | pany organized by S. P. Burke, R. H. 
MEMOR \L PARK Reed and A. C. Booty, with Dallas as 


headquarters. Capitalization, $10,000, 
id (35) TO SHERMAN 65 MI 7) - | 
as HE — “1 & TULSA 280 MI 


S ia Miscellaneous: 
Ownsy S 

Mile STAOI UM € WN crore Brown Express, Inc., 500 Eagle Ford 

MOCKINGBIRD use = rid Paes fa asiaihaitat 


WHITE ( ; : 
) - Road. Motor freight line. 
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As \ ea Air Corps Training Detachment, Dal- 
ML &, & nS ~ 

BORO=L IN y -~ wor las Aviation School and Air College, Love 
Looe 


AVE 


= 
< 


s AKES Field. Army air corps training school. 

/ \ Dukes Corporation, 1114 First Na- 
gv? tional Bank Bldg. Harry E. Knight, Dal- 
ee, - las manager. Sales counsellors and 
Se slot ave Koo auditors. Home office, New York, N. Y. 
4 peur ave f Fair Park Catering Company, Building 

r i Ja pn 73, Fair Park. Caterers. 

“4 FOS H. J. Hall & Company, 3015 Grand 
Avenue. Contractors. 

orvan >, Highland Park State Bank, Highland 
o Ky, y, , / f Park Shopping Village; commercial bank. 
Main Lumber Company, 3207 Elm 
of + Street; lumber and building materials. 
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GREENVIELE 
aQ@RAMS 











\y 9 3 4 aah Ribble Conservatory of Music, 113% 
2 South Lancaster Avenue. Music school. 
‘ 2 O. M. Taylor & Company, 3207 Elm 


east PIKE To SHREVE POAT 
Wy . Ce " 
y ¢ ae Street. General contractors. 





Sy Texas Legal Reserve Funeral Society, 
" : 1224 Kirby Building; W. B. Stanfield, 
i. J . manager. Insurance. 
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Sign Shop Opened 


W. F. Townsend, who has been with 
the Wyatt Food Stores for four years, 
has recently opened a new sign shop at 
619 E. Jefferson Avenue. Mr. Townsend 
was connected with a window display 
J « firm for several years. The new firm does 
process signs in mass production. 








PARKOALE 











‘> TI The Texas Breeder-Feeder Association 
¢ of which Frank P. Holland is the presi- 
dent, has undertaken the task of filling 
the livestock arena at the 1939 State 
Fair of Texas, Oct. 7 to 22, at each of 
the judging sessions. The occasion is the 
huge livestock show which will be held. 
Judging will be in progress on eight of 
the 16 days of the Fair. 











TRINITY ROD & 3} 
GUN CLUB 





Special tickets will be printed for judg- 
ing days at the 1939 State Fair of Texas, 
and be sold at reduced prices. There are 
eight days of livestock judging on the 
Arena program and livestock and agri- 
cultural leaders of the state have joined 
” hands to have the ringside filled at each 
“ session of judging. 
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a 














DISPLAYS THAT ARE THE 
PRIDE OF THE SOUTHWEST. 


Designers and Builders of 


SPECIAL DISPLAYS 
MUSEUM EXHIBITS 
PORTABLE DISPLAYS 
SIGNS AND POSTERS 
MECHANICAL DISPLAYS 
MURALS 
BOOTHS 
DIORAMAS 
MUSEUMS 





Consult Us on Your Advertising Problems 


SOUTHWESTERN ADVERTISING & DISPLAY SERVICE, INC. 


1005 Camp Street SERVING THE SOUTHWEST Phone 7-1914 


























THOUSANDS OF DALLASITES 
Say 

| “THAT'S MY BANK” 

GOCGUAE hey tnd othe First National in 


Dallas @ modern, efficient, friendly banking service that 














goes far beyond the mere routine handling of bank 


business. This is due to our constant effort to be first, not 
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: il —_ : thousands that we are privileged to serve—those thousands 
that think of the First National as “That's My Bank.” 
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Doctors for the Southwest 


Continued from Page 6 


school. The faculty of the College of 
Medicine was to continue to govern the 
finances for the duration of the three- 
year agreement. And October 1, 1903 the 
school began its fourth year under a new 
name, Baylor University College of Medi- 
cine. In 1904 Baylor College of Medicine 
absorbed the Dallas Medical College, 
which had also been established in 1900 
as the medical department of Trinity Uni- 
versity. Other medical schools founded in 
Dallas in the early 1900’s had all passed 
out of existence by 1915. In that year, 
the Medical Department of the new 
Southern. Methodist University (founded 
as the medical department of Southwest- 
ern University at Georgetown) was abol- 
ished, and its alumni were “adopted” by 
Baylor College of Medicine. 

The Texas Baptist Memorial Sanitarium 
was completed and put in operation in 
1909, and a teaching hospital connection 
was afforded the college. The Medical 
College, meanwhile, was moved from the 
South Ervay Street building to the cam- 
pus of the new hospital. 

Also in 1909, the College of Medicine, 
which had been taken over in status of 
protectorate by Baylor six years earlier, 
became an integral part of the university. 
In 1918, Baylor absorbed the Fort Worth 
School of Medicine (a department of 
Texas Christian University). Another 
important milestone of the school was 
passed in 1922, when the Texas Baptist 
Memorial Sanitarium and the Baylor Col- 
lege of Medicine were merged into one 
institution, under complete administra- 
tion and control of Baylor University, 
and the Sanitarium’s training school for 
nurses became the Baylor School of Nurs- 
ing. The State Dental College, organized 
in Dallas in 1904, was taken over by 
Baylor University as its College of Den- 
t:stry in 1918. 

Dr. W. H. Moursund has been dean of 
the College of Medicine since 1920, with 
Dr. Edward H. Cary as Dean Emeritus. 
Dr. Frederick W. Hinds is dean of the 
College of Dentistry and Helen Holliday 
Lehmann is dean of the School of Nurs- 
ing. Pat M. Neff is president of Baylor 
University, of which the Colleges of 
Medicine and Dentistry and the School 
of Nursing are integral units. 

Today, Baylor University College of 
Medicine has a faculty of 209 members 
—twenty-two of whom give their entire 
time to the college; a few of whom give 
part time with pay; but the majority of 
whom are practicing physicians of Dal- 
las who give varying amounts of their 
time, without any monetary remunera- 
tion, to duties in connection with the 
medical college. 


Baylor College of Medicine now re- 
quires three full years of college prepara- 
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tion for admission, and limits its fresh- 
man class each year to eighty students 
carefully selected by a Committee on Ad- 
missions. 

In addition to its value as an educa- 
tional institution and its contributions to 
the medical profession, Baylor College of 
Medicine, through the facilities of its 
‘aculty and hospital, renders a great deal 
»f charity service to the sick poor of the 
‘ommunity. Its obstetrical department 
zives medical service without charge each 
ear to about 1,000 women unable to pay 
or the necessary service. This service is 
endered in the homes, and includes 800 
o 900 obstetrical deliveries annually, in 
iddition to other types of medical serv- 
ce. The college’s out patient department 
eceives 20,000 to 25,000 visits annually 
‘rom the indigent walking sick. Baylor 
ilso affords medical library facilities for 
he medical profession in Dallas. The 
‘roup hospitalization insurance movement 
vas originated at Baylor College of Medi- 
ine’s hospital. 

The College of Medicine has also in- 
fluenced the selection of Dallas for im- 
ortant conventions of the medical pro- 
ession (Dallas has entertained the con- 
entions of the American Medical Asso- 
iation, the American Dental Association. 
the Pan American Medical Congress, the 
American Hospital Association, and the 
various state and regional associations). 
it also influenced the formation and de- 
elopment of the Dallas Southern Clinical 
Society, which holds its annual sessions in 
Dallas. 

Dallas business men long ago gave rec- 
ygnition to the value of the city’s deve!- 
pment as a medical and hospital center, 
ind have prized the contributions made 
by Baylor’s Dallas units toward that goal. 
More general recognition has been given 
in recent years to the importance of the 
Baylor College of Medicine, College of 
Dentistry and School of Nursing, and the 
Southwest Medical Foundation was re- 
cently established as an adjunct to those 
schools and other medical and hospitai 
facilities, to further medical research, 
particularly in those fields of greatest 
potential importance to the Southwest. 





The Castle of Foods at the 1939 State 
Fair of Texas will present “Food on Pa- 
rade,” and in addition will have a con- 
tinuous stage show throughout the day. 
Stars of stage, radio and screen will be 
presented at the Food Show. 





The National Hereford Show, which 
will be a feature of the 1939 Livestock 
Show at the State Fair of Texas, Oct. 7 
o 22, will be the largest showing of this 
sreed of livestock held in America this 
year. The State Fair livestock show will 
xe one of the largest ever held in the 
South. More than $10,000 in cash prem- 
ums are offered in this classification. 


Vice-Pres. & Treas. 
THOMAS M. MOTT 
Secretary-Actuary 
M. ALLEN ANDERSON 
Agency Vice-President 


fu ee CLAS. 


PROGRESS 


is to a great extent measured by growth, and the Republic National 
Life is proud of the fact that it has approximately trebled its insur- 
ance in force since 1937. We take even greater pride in the service 
rendered our policyholders and the citizens of Texas, and in the fact 
that this is a Registered Policy Company, depositing approved se- 
curities with the Insurance Department of Texas. 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


HOME OFFICE 








THEO. P. BEASLEY 
Pres. & Gen. Mgr. 


R. K. DuVALL 


TEXAS 











Make This 
Your Bank! 


j 2 E departments 


of this Bank provide for every 
financial and banking need of indi- 
viduals, firms, corporations and 
banks of the Southwest ... in a 
spirit of friendly and helpful co- 
operation that have become tradi- 


tional through more than 36 years. 








DALLAS NATIONAL BANK 


Member Federal Deposit Insurance Corporation 
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BLACK & WHITE - COLORED - CUTOUTS - STANDEES - FRAMES 





Blow- up 





Dial 
2-7388 











A COMPLETE PHOTO-ENLARGING 
4 SERVICE FOR THE DISPLAY MAN 
WHO FEELS LIKE “BLOWING UP” 





RUYHRENDALL |..»., 


Studion 


DALLAS 























PADDOCK POOLS 


have their place in 
Industry, too! 


Leaders of today are finding industrial peace in facilities 


which transform factories into recreational centers for 


their employees and their families ‘after hours.” 


Swimming pools alone offer something more than “team” 


participation. Clean and crystal clear, the modern 


swimming pool attracts every member of the family to 


the enjoyment that belongs to water sports alone. 


Paddock-built pools need be filled but once and are 
kept sanitary and clear by reliable methods of filtration 


and sterilization. 


* PADDOCK «x 
ENGINEERING CO. of TEXAS 


DALLAS 
HOUSTON 


GULF STATES BUILDING 
P. O. BOX 1057, FAIRFAX 5275 








WRITE! 


Interested executives 
are requested to write 
on their letterheads for 
further information. 
Costs are surprisingly 
low, ranging from 
$6,000 upward, depend- 
ing on sizes and fin- 
ishes. 














National Cotton Council 
Forms County Units 


The county units of the National Cot- 
ton Council are being rapidly organized 
in Texas, according to J. R. McCrary of 
Calvert, chairman of the Texas Unit, who 
visited the state headquarters office in 
Dallas recently. Several field representa- 
tives are now organizing the county com- 
mittees in the cotton-producing counties 
in Texas. A total of 850 of these Na- 
tional Cotton Council County Commit- 
tees will be organized in the 19 cotton 
producing states. 


The membership in the National Cot- 
ton Council is composed of the five pri- 
mary cotton interests—cotton producers, 
ginners, merchants, crushers and ware- 
housemen. However, Chairman McCrary 
stated, all citizens indirectly interested in 
cotton are invited to become associate 
members. Producers will be asked to pay 
dues at the rate of one cent per bale of 
cotton raised, and ginners one cent per 
bale ginned. Dues for merchants and 
warehousemen will be one-half cent per 
bale handled, and for crushers one cent 
per ton of seed purchased. 


The finance plan has been adopted for 
the entire nation by the Cotton Coun- 
cil, which gives representation on an 
equal basis to producers, ginners, mer- 
chants, crushers and warehousemen. The 
first two groups are assessed one cent 
each bale, because they handle both lint 
and seed, while each of the last three 
groups is restricted either to lint or to 
seed only. 


“The small assessments that we are 
asking,” McCrary said, “will give us the 
nucleus of a powerful central organiza- 
tion. The funds, when collected on the 
production in 850 cotton producing coun- 
ties, will finance a concerted campaign in 
1940 to halt some of the inroads of com- 
petition and push cotton back towards its 
rightful place in American and world 
markets. 


“At last,” Mr. McCrary continued, 
“the millions of Americans who look to 
cotton as the direct or indirect source of 
their livelihood are organizing for united 
action in promoting their common inter- 
ests. 


“We have at last resolved to pool a 
small part of our resources to build cot- 
ton consumption by scientific research 
and carefully planned advertising and 
sales promotion. From coast to coast, in 
19 cotton raising states, the cotton people 
of America are awakening to the great 
achievements they can make by working 
together to get rid of the surplus and 
provide a market for future production.” 
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’rogress News From the Dallas Chamber of Commerce 





Continued from Page 15 


‘ords and Pictures 


Information and pictures on Dallas, 
rnished by the Chamber’s publicity de- 
rtment, have been used in The Texas 
rade, publication of the Texas Good 
ads Association; in Uno Animo, maga- 
1e with 30,000 circulation published by 
feway Stores, Inc.; in the official maga- 
1e of the International Society for 
‘ippled Children; in the new Dallas 
ty Directory, now on the press; and in 
series of special articles in the New 
rk Post. 


iscellany 

Other work of the publicity depart- 
ent: Handled all news releases and 
iture stories from all departments of 
e Chamber of Commerce, including the 
ore than 1,500 column inches of news- 
per space devoted to the Fall Market 
ison; prepared direct mail advertising 
r the General Merchandise Mart to be 
ld by the new General Merchandise 
ivision of the Dallas Manufacturers and 
‘holesalers Association; handled miscel- 
neous correspondence, chiefly regarding 
itistical information; sent out a special 
ws release to out-of-town newspapers 
r the convention department; did all 
itorial work on Southwest Business, in- 
uding special preliminary work for the 
tate Fair edition in September. 


‘estimonial 


John Sunshine, president of the John 
inshine Chemical Co., Inc., of Chicago, 
as one of the many thousands of lis- 
ners when Major Edward Bowes recently 
roadcast his “Salute” to Dallas. Mr. Sun- 
1ine sat down and wrote a letter to the 


Air-Conditioned 
Guest Rooms 
Restaurant 
Barber Shop 
Lobby 
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IDEALLY LOCATED @ PERFECTLY APPOINTED 


Chamber of Commerce, a testimonial to 
the effectiveness of this publicity. Mr. 
Sunshine wrote: 


“A week ago last Thursday I heard 
the fine words that Major Bowes had to 
say about Dallas. 


“Having been a visitor to your city 
on about 25 different occasions, I think 
[ can qualify to say that everything the 
Major said is so. And eloquent as the 
Major was about it all, your city deserves 
every bit of it. 

“In short, Dallas is a great city, and 
you sure enough can be justly proud of it. 


“T do not expect any telegrams or 
flowers for this, nor even a key to your 
city. | am writing this because I do think 
so much of your city, and I want you 
to know that in my continuous business 
travels all through the United States I 
am a great booster for Dallas all the 


” 


time. 


And to Mr. Sunshine: A verbal orchid 
from the Chamber of Commerce. 


RETAIL 


Demonstration 


Directors of the Retail Merchants As- 
sociation, a division of the Chamber of 
Commerce, met last week and author- 
ized President B. F. McLain to name a 
special committee to plan Dallas’ par- 
ticipation in the second annual National 
Retail Demonstration the week of Sep- 
tember 11. 


The first National Demonstration, held 
last year, was highly successful in cre- 


Single Rooms 
from $2 


Double Rooms 
from $4 
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INSTITUTE OF 
EDUCATIONAL 
MUSIC 


8 
Music for Every Child 
2) 
Studios 
in Most Communities 
of the 
Southwest 


Southwestern Headquarters 


4625 Bryan DALLAS, TEXAS 














DALLAS TRANSFER 


cand Terminal Warehouse Co. 


(Established 1875) 
2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


Agents for: 


H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


Phone 2-711] 
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Progress News from the Dallas Chamber of Commerce 





ating a more general appreciation of the 
retail merchant and his vital role in the 
community. Dallas’, participation was 
considered outstanding. 


Since Dallas is ranked as one of the 
key retail markets of American, standing 
even higher in prestige than in dollar 
volume, the Retail Merchants division of 
the Chamber wants to make the 1939 
“demonstration” a memorable one. 


GOODWILL 

Trip pers 

Dallas business men traditionally make 
a one-day goodwill trip in late September 
or early October, prior to the opening of 
the State Fair of Texas. James K. Wilson, 
chairman of the Chamber’s one day good- 
will trip committee, plans to call a meet- 
ing soon of the general committee, con- 
sider probable itineraries, begin generating 
interest in what is always one of the 
Chamber’s most popular enterprises. 





Hudson & Hudson 


~ Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 


Alex D. Hudson James S. Hudson 








AIR CONDITION 


ee YOUR OFFICE 
e e YOUR STORE 
e e YOUR FACTORY 


Cut down on errors . . . im- 
prove goodwill . . . step up 
production by giving 
your employees a cool place 
to work. 


For information and advice, 
call 2-9321 and ask for 
Station 368. 


DALLAS POWER & 
LIGHT COMPANY 











MEMBERSHIP 
Newcomers 


Since July 1, thirty-four new members 
and one new budget subscriber have been 
added to the Chamber of Commerce ros- 
ter. The complete list follows: 

-*. 

Barada & Page, Inc., A. S. Barada, 2304 
Summers Street. 

Blue Bonnet Barber Shop, W. L. 
Stephens, 1300'/ Commerce Street. 

Bob’s Service Station, Bob Pickett, 
3914 McKinney Avenue. 

Bountiful Grill, Steve Zareff, 1020 
Main Street. 

7 oe 

The Chicken Shack, W. G. Hervey, 

2700 Fort Worth Pike. 
_D- 

Dallas Bag & Burlap Co., Leon A. 
Tobias, 2301 Griffin Street. 

Dallas Tire Stores, R. O. Sorenson, For- 
cst and Colonial Streets. 

Dallas Trucking, Rigging & Erection 
Co., N. D. Jacobs, 915 S$. Lamar Street. 

DeGeorge’s Inn, S. D. Ventura, 1501 
Commerce Street. 

“0. 

Eros Beauty Clinic, Ludwig Eros, 1928 
Main Street. 

Samuel A. Ellsberry Co., S. A. Ells- 
berry, 3208 Griffin Street. 

ses 

Judge Owen George, County Court 

No. 2, Court House. 
im. 

Horse Shoe Stables, R. H. Lewis, 1312 
Trunk Street. 

Hospital Equipment Corp., Wm. D. 
Reisman, 2501 Commerce Street. 


Janelli Advertising Service, R. A. Brad- 
ford, 1604 Young Street. 
Jean Produce Co., John E. Jean, 1507 
Camp Street. 
ae 
Kream-Maid Ice Cream Co., J. W. 
Turner, Elm at Haskell. 
The Kress Co., N. C. Kress, 1102-A 
Commerce Street. 
oe 
May & Lofland Corp., Ralph F. Lof- 
land, Thomas Bldg. 
John B. Mills, 6815 Lakewood Blvd. 


a « 
Nuzon-Texas Corp., Paul B. Frank, 
513 N. Akard Street. 
Continued on Page 27 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


CURRENT DIVIDENDS 4% 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 


1400 MAIN STREET 











ROBERT LEWIS ON 
BOHEMIAN BEAU 


Champion five-gaited gelding. One of the many 
great show horses trained and developed at 
Horseshoe Stables by R. H. Lewis and Son. 


Your favorite gaited horse for hire. 
Riding instructions. 
Beautiful bridle paths. 


HORSESHOE STABLES 


Abrams Road Phone 3-6319 





RENEWED OFFICE 
FURNITURE 


See Our Huge Display of Slightly 
Used Office Furniture and 
Typewriters 


| speak as a 
Steno: You 
should see 
GRAY’S slightly 
used recondi- 
tioned Type- 
writers. 


You will be sur- 
prised at the 
savings. 


CARLOADS OF 
USED OFFICE EQUIPMENT 


GRAY'S 


OFFICE FURNITURE CO. 


308 No. Akard Phone 2-8541 
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Southwest Executives Among the Members 
of The DALLAS CHAMBER of COMMERCE 


HIS is the sixth of a series of pages appearing each month in SouTtHwest BusINEss, presenting members of the Dallas 
Chamber of Commerce. You will recognize these men as civic leaders as well as leaders in their businesses or professions. 
They are the men to whom much credit is due for unselfishly giving much of their time to the civic advancement of Dallas. 
It is men like these who find time in their busy days to serve on the many important committees carrying on the strong work 
of your Chamber of Commerce. We present the following for the month of August. 


R. E. ABERNATHY 
President-T reasurer-Manager 
Trinity Motor Freight Lines 

3201 Worth Street 


RALPH H. CROCKER 
Vice-President 
District Office & Wholesale 
A. & P. Food Stores 
1401 Cedar Springs Road 


PAT M. GREENWOOD 
Assistant Vice-President 
Great Southern Life Insurance 
ompany 
1503 Kirby Bldg. 


S. S. MALLISON 
Vice-President 
Commerce Investment Co. 
Harris-Lipsitz Bldg. 
1305 Commerce Street 
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A. F. ALLEN 
President-General Manager 
Texas Employers Insurance 

Association 
Interurban Bldg. 


EDGAR F. DARDNNE 
Vice-President, Assistant 
Manager 
Allied Underwriters 
402 Tower Petroleum Bldg. 


J. H. JONES 
Business Manager 
Anderson-Clayton & Co. 
907-8 Cotton Exchange Bldg. 


R. R. MITCHELL 
Manager 
Red Arrow Freight Lines 
412 Latimer Street 


R. W. BAIRD 
General Manager 
Mrs. Baird’s Bread Company 
Bryan and Carroll Streets 


NEIL J. DeSANDERS 
President 
Lone Star Olds-Cadillac Co. 
N. Harwood Corner San Jacinto 


LLOYD W. KLINGMAN 
Manager 
The Equitable Life Assurance 
Society of the U. S. 
910 Tower Petroleum Bldg. 


EDWARD A. ROLLOR 
Manager 
Standard Sanitary Mfg. Co. 
1200-6 Jackson Street 


August, 1939 


R. W. BAXTER 
President 
Rio Grande National Life 
Insurance Company 
Liberty Bank Bldg. 


H. JOHN EASTMAN 
President 
Eastman Oil Well Survey Co. 
1515 Fe. Worth Avenue 


Cc. L. MAILLOT 
Central Real Estate Property 
Management & Investments 
505 Wilson Bldg. 


A. S. TAYLOR 
Manager 
M. Hohenberg & Co. 
1315 Cotton Exchange Bldg. 


T. H. CALLAN 
Manager 
Central Freight Lines, Inc. 
2411 Cottonwood 


LEONARD M. GREEN 
District Manager 
The Texas Company 
2310 S. Lamar Street 


FRED MALLISON 
Fred Mallison & Co. 
Insurance 
620 Republic Bank Bldg. 


TRAVIS T. WALLACE 
President 
Great American Reserve 
Insurance Co. 
715% N. St. Paul 
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PRATT'S 


Proven Quality” 


PAINTS 
VARNISHES 


Climatically Correct for Every Month 
in the Year 








FACTORY .. Wholesale Only 


PRATT PAINT & VARNISH co. 


P. O. BOX 1134 DALLA TELEPHONE 5-9906 
DOWNTOWN pes STORE 


PRATT PAINT & PAPER CO. 


BRYAN AT ERVAY TELEPHONE 2-4893 




















OUR NEW HOME 


At 3415 Cedar Springs provides our personnel with 
every modern facility to furnish INSURANCE SERV- 
ICE commensurate with the needs of the GREAT 
SOUTHWEST. 


Republic Continues Its Steady Progress 


REPUBLIC INSURANCE COMPANY 


FIRE DALLAS, TEXAS ALLIED LINES 






























GRANDMA KNEW 
HER KNITTING 


HALL GENTRY KNOWS HOW TO 
MAKE PHOTOGRAPHS 
& 
HALL GENTRY STUDIOS—in principal 
cities throughout the Southern States. 
Serving the Southland for More Than 
Fifty Years 


HALL GENTRY STUDIOS 


161912 ELM ST. TELEPHONE 2-6226 




























ll LAS, TEXAS 
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Insurance Salesman 
Wins Award 


Just four months 
after entering the 
life insurance busi- 
ness with the State 
Mutual Life Assur- 
ance Company of 
Worcester, Mass- 
achusetts, Bill Wald- 
man was notified 
that his volume of 
$58,000 on twenty-nine lives had made 
him winner in the Southwest Division in 
the ‘President’s May Campaign.” As a 
reward, he will go to the home office as 
guest of President Chandler Bullock, 
where he will be presented with a loving 
cup and a trip to the New York World’s 
Fair. 


BILL WALDMAN 





Fair Will Have Finest 
Livestock Shows 

Plans are being made to have one of 
the largest livestock shows ever held in 
the entire South at the 1939 State Fair of 
Texas, Oct. 7 to 22, Frank P. Holland, 
director in charge of livestock, has an- 
nounced. 

Premiums have been increased in prac- 
tically every classification of livestock. 
Beef cattle alone has been increased more 
than $20,000, and one of the features 
of the livestock show will be the Here- 
ford classification for which $10,000 in 
awards will be made. 

Due to the increased herds of dairy 
cattle in Texas, premiums for this classi- 
fication have been increased to $7,500, 
as have the awards offered in the vari- 
ous swine classifications. 


Texas has rapidly forged ahead during 
the past few years as the outstanding 
beef cattle state in the entire union, and 
are selling many animals of registered 
stock to farmers of the South and the 
Southeast for breeding purposes. 


State Fair officials plan to invite many 
officials and visitors from Southwestern 
states to visit the Hereford and other 
livestock shows at the Texas Fair. The 
governmental cotton program of the 
past few years has necessitated the change 
of cotton acres to feed stuffs and farmers 
in former cotton belts are turning to 
livestock to dispose of these crops. 


“The Breeder-Feeder movement has 
thoroughly demonstrated the fact that 
beef cattle can be bred, fed and finished 
in Texas or any other cotton state,” Mr. 
Holland said. ‘The government program 
has helped in this and Texas and other 
cotton states will be finishing more live- 
stock this year.” 














Dallas Firm Offers 
Sanitation Service 


Paul B. 
Frank is 
president and 
Howard F. 
Cardray is 
sales manager 
of the Nu- 
zon - Texas 
Corporation, 
§13 North 
Akard Street, 
which rend- PAUL B. FRANK 
ers a specialized hospital service with its 
Dallas-manufactured disinfectants and 
deodorants. Its slogan is “odorless sanita- 
tion.” 


New Shipping Guide 

A new shipping guide under the name 
“Simplex Shipping Guide for Dallas,” 
has been placed on the market for the 
benefit of Dallas firms which ship into 
the Southwestern trade district. This 
new guide has been compiled and copy- 
righted by W. H. Dent, and is unique in 
that the express and parcel post rates to 
all points in Arkansas, Louisiana, Okla- 
homa, Texas and New Mexico are ar- 
ranged so they can be compared at a 
glance. 


State Fair to Offer 
Chemurgic Show 

Chemurgic progress in Texas will be 
depicted in the first exhibit of this kind 
ever held in the South, and plans for the 
show are progressing well, according to 
Elmore Torn, whose services have been 
loaned to the State Fair of Texas and 
the South Texas Fair at Beaumont to di- 
rect the Chemurgic Exhibit. 

An executive committee consisting of 
Victor Schoffelmayer of Dallas, Gilbert 
Wilson of Denton, Hubert Harrison of 
Longview, D. H. Pace of Dallas and Tom 
Walker of Beaumont has been named to 
assist Mr. Torn in planning the show and 
gathering the exhibit for presentation at 
the two Texas fairs. 

An advisory committee has also been 
named which includes many of the lead- 
ers in Texas who are making progress 
on the movement to find new uses of 
old crops and new crops which will re- 
place the cotton acres of Texas. 

The exhibit will show progress in Cas- 
tor beans, soy beans, sweet potatoes, 
Tung trees, cellulose products and other 
crops which can be profitably grown on 
Texas acres and chemurgically processed. 

Another feature of the Agricultural 
Show will be the Hydroponic or Water 
Culture division. A growing garden 
where no soil is used will be demonstrated, 
as will flower gardens and other exam- 
ples of soil-less cultivation. 








21 Years of Continuous Service 


Through more than two decades, the Jno. 
E. Morriss Company has maintained its 
leadership in the low cost automobile 
field. Since 1918 it has offered constantly 
modernized shop service and complete 
authorized repair facilities. 


See the Jno. E. Morriss Company for new Chevrolets, used cars and trucks and for 
wrecker service. 


JNO. E. Morriss Co. 


NINTH AT LANCASTER?>>>PHONE 9-116] 











WHERE ELSE 
Can These Advantages 
BE FOUND? 


Location 
Convenience of location means a lot in 
these days of high speed business-getting. 


You will be right in the heart of down- 
town Dallas. 


Comfort 


Our offices are cheerful and quiet. Spa- 
cious and desirable from every standpoint. 
As comfortab!e as a home. 


Modern 


We have equipped them with every mod- 
ern convenience. Completely air-condi- 
tioned for both summer and winter. Indi- 
rect lighting, reasonable rents. 


If you want an office now or expect to change your location in the 
near future, inspect these quiet offices. Besides being ideally located 
you enjoy all of the advantages listed above. 


See Mr. Mote, Building Manager, Room 304 
Telephone 7-8865 


GREAT NATIONAL LIFE BUILDING 


1604 Main St. Dallas 
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Sales Engineers. a1 YOUR 


SERVICE. NO OBLIGATION 
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ADVERTISERS INDEX 


ms seal . | d | 
Fixtures, Designed by | A eta - & 


FIXTURE MANUFACTURING CO. 


DALLAS, TEXAS 








Since 1922 
939 SOUTH LAMAR STREET 
DALLAS, TEXAS PHONE 7-8991 






Distributors 











Radio Equipment Company of Texas 


STEWART-WARNER HOME APPLIANCES 
RADIOS * REFRIGERATORS * ELECTRIC AND GAS 
RANGES * ELECTRIC WATER HEATERS 



















1601 CEDAR SPRINGS 








The New Burner 
Discovery 


Greater Economy 
More Heat 


Names of Dallas owners of this new 
burner will be furnished on request. 


KINNISON BROS. 


TELEPHONE 2-3321 
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ESTABLISHED 1937—A TEXAS INSTITUTION 
Exclusive Agents in Greater Dallas 





2421 Main 








HAWKINSON 
PROCESS 
Cuts Your Tire 
Costs in Half 


Not a Retread 
Not a Re-Cap 


We Give You New Tire 
Mileage on a Money-back 
Guarantee 


Phone 7-2614 
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Building Total 
Rises 


ALLAS’ construction activity in 

July continued to show gains over 
he corresponding month of 1938, and 
everal large building projects scheduled 
o get underway during the early Fall in- 
icate that the 1939 total will approach 
he $25,000,000 level—contracts awarded 
luring the first half of the year having 
otaled $12,059,000, according to F. W. 
Jodge Reports. 


The Dallas Power & Light Co. reported 
hat 667 single-family residences, 46 du- 
lex apartment buildings, four 4-apart- 
rent buildings, and one 8-apartment 
nuilding were actually under construction 
n July 29—the equivalent of 783 single 
amily units. 


While this total was a decreasz of 167 
rom the month end'ng July 1, 1939, it 
‘as an increase of 38 over the number 
ctually under construction at the same 
late in 1938. The report also showed that 
961 single family residences and 422 
ne-family apartment units had actually 
een completed and were taking electric 
ervice during 1939 prior to July 29. The 
otal was the equivalent of 2,383 single 
amily units. 

Thomas G. Beckett, president of the 
Beckett Electric Co., Inc., announced 
ans for construction of a six-story 
varehouse and office building at the north 
orner of McKinney Avenue and Griffin 
street. The first floor of the building will 
’e given over to display rooms, the sec- 
nd floor to general offices, and the sixth 
floor will be a penthouse used for sales 
ind management meetings, with an elec- 
ric kitchen and dining room in connec- 
tion with the meeting hall. Thesz floors 
vill be air conditioned, and the remain- 
ng floors will be for warehouse space. 
he building will front 100 feet on Mc- 
Kinney Avenue and 140 feet on Griffin 
street, and will be occupied by the Beck- 
tt Electric Co. and the Air-O-Line Co. 
. H. Griesenbeck and John Danna are 
he architects, and Zumwalt and Vinther 
ire the mechanical engineers in charge. 

Virtually all preliminaries have been 
leared for the $3,000,000 low-cost hous- 
ng colony for Negroes, to be construced 
n the Hall Street-—Thomas Avenue area. 
id contracts are scheduled to be awarded 
n September. The Dallas Housing Au- 
hority may a!so be able to get construc- 
ion started this year on a $3,090,090 
iousing colony for white families. 

Postal officials believe work may be 
tarted in the ear'y Fall on the addition 
f two or three floors to the Un‘ted States 
ferminal Annex building, which houses 
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The architects’ drawing on the new six-story building for the Beckett Electric Co., Inc., at McKinney 
Avenue and Griffin Street. 


the parcel post substation and a number 
of Federal offices. An appropriation of 
$500,000 is available for the addition to 
the four-story building. 

Dallas Masonic lodges are considering a 
proposal to erect a Masonic Temple on 
South Harwood Street, opposite the Scot- 
tish Rite Cathedral. The proposed build- 
ing would cest from $300,000 to $500,- 
000. A definite decision on the plan is 
expected within the next sixty days. 

Construction has been started on the 
$250,000 Texas Children’s Hospital, near 
the Freeman Memorial Clinic and the 
Scottish Rite Hospital for Crippled 
Children. 


WORK 


Continued from Page 22 
-@. 
Oliver Farm Equipment Sales Co., R. 
P. Lehr, 1610 Cockrell Street. 
_p- 
George Payne, Court Housz, Constab!z 
Precinct No. 1. 
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~ Q es 
Quality Shade & Awning Co., R. J. 
Clanton, 3904 McKinney Avenue. 
ike 
Roach Bros. Service Station, Roy G. 
Roach, Lancaster Pike. 
i 
Saxon Refrigeration Service, Paul E. 
Ashley, 313 S. Pearl Street. 
Schemmerhorn Bros. Co., L. H. Haw- 
kins, 301 N. Market Street. 
Service Mill & Cabinet Shop, R. C. 
Hulsey, 121 S. Lancaster. 
Southland Mortgage Co., D. L. Tread- 
way, Gulf States Bldg. 
Pearl Smith, District Clerk, Court 
House. 
H. G. Savage, 717 N. Pearl Street. 
Superior Truck Service Co., C. S. 


Hammond, 2821 Canton Street. 


4. 

Townsend Signs & Process Service, W. 

F. Townsend, 619 E. Jefferson Avenue. 
R. L. Turner, 501 S. Carroll Street. 


_W- 

Western States Life Insurance Co., 

Chas. W. Windham, Tower Petroleum 
Bldg. 
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We Serve 
Millions! 


PIG STANDS 


Incorporated 








BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates. Write, call or phone 7-8514 for informa- 
tion. 











SHIPPERS! 
© New Shipping Guide for You 
Simplex Shipping Guide for Dallas 


Parcel Post and New Express Rates to all points 
in Arkansas, Texas, Oklahoma, Louisiana, and 
New Mexico. 

... compared at a glance... 
Telephone 8-6157 Dallas, Texas 








GILL & BENNETT 


eArchitects and Engineers 
GRAYSON GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 
Great National Life Building, Dallas 











AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P. O. Box 1018 Dallas, Texas Tel. 7-1966 








PHOTOCOPIES 
SUPERSTATS 


BLUE PRINTS 
ROTAPRINTS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. Se. Paul St. Phone 2-8067 Dallas 











* Information Secured. 
* Products Introduced. 
* New Accounts Obtained. 


THE WELCOME WAGON 


Originators of New Comer Service 
Phone 7-8451 Chamber of Commerce Bldg. 
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Resources Tax 
Continued from Page 7 
or specific in character, according to 
whether applied to all natural resources 
or to specified kinds of such resources.” 


The report pointed out that such taxes 
yielded the largest revenue to Texas, first, 
and Oklahoma, second. Both states taxed 
the production of oil, natural gas and 
ores. 


Nineteen states which levy such taxes 
received total revenue in 1937 of $44,- 
137,070, of which Texas accounted for 
$16,536,322, and Oklahoma accounted 
for $11,220,817. Louisiana was third in 
revenue received from such taxes, with 
a total of $7,594,719. 








The September Issue of 


“Southwest Business” 
will be dedicated 
to the 
State Fair of Texas 


the show window of the 


Southwest 
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AMERICAN BEAUTY 


Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in’ 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 N. Field Street  7-5179 Dallas 











Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


J. E. Earnest 
Vice-President 


Vic Frankfurt 
President 


John Nance 


Treasurer 











Southwestern Blue Print Co. 


(PHOTOSTAT PRINTS | 


405 S. Akard St. PHONE 2-8084 Construction Bldg. 











SIGNS 


Process + Displays 


Townsend Sign Service 
619 E. Jefferson 92-0130 











Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Commerce Street Dallas, Texas 
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Ft. Worth 








EDMUND PARKER 
Advertising 
COUNSEL AND SERVICE 
314 Southland Life Building 
2-4586 Telephones 7-0637 








NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 
P. O. Box 5151 Phone 2-4586 
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@ Typical scene in a gas-heated Southwestern home 


HAPPY BIRTHDAY 


This is a happy birthday for us and we believe an 
even happier one for you—the more than 300,000 
Southwestern families and hundreds of industries* 
who have helped make this day possible. It is the 
thirtieth anniversary of Lone Star Gas Service. If 
the wealth of a single word could fully express the 
dominating characteristic of this service, the word 


would be “STABILITY.” 


Ever since the completion of Lone Star Gas Com- 
pany’s first pipeline from Petrolia to Fort Worth 
and Dallas back in 1910, Lone Star has pushed 
forward. Facilities have been steadily increased. 
Sources of supply to meet any demand have 
been developed. An organization imbued with 
the spirit of public service has been perfected. 
Today, by virtue of consistent and orderly prog- 


TO You! 


ress, hard work and the investment of many millions 
of dollars, 294 Texas and Oklahoma cities and 
towns are served from an interconnected pipeline 


system of 4,700 miles supplied by 46 gas fields! 


It would be difficult to name a single factor that 
has benefited the Southwest more than natural gas 
service. One can hardly imagine this section with- 
out it...the clean, flexible fuel that runs our 
industries ...the comfort and health it has 
brought the family ...the leisure it has given 
the mothers of this section... the high stand- 
ard of modern living it has made possible. 


*It is important in the business of the Southwest that these families and indus- 
tries have purchased from dealers of this section many millions of dollars 
worth of equipment to use natural gas. Thus, by their own capital investments, 
consumers work hand in hand with producer to guarantee the continuing sta- 
bility and value of a gas service that stands high among the world's foremost. 


LONE STAR GAS SYSTEM 


PRODUCING AND DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 
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Dallas Tank Builders 
Have Rapid Growth 


The plant of the Dallas Tank and 
Welding Co., Inc., 203 West Commerce 
Street, is shown above. The firm was es- 
tablished in 1934, with two employees. 
Today, twenty workers are employed in 
the shops and five in the offices. The firm 
manufactures all types of black iron 
welded tanks and supports for oils, gases 


and water, and has distribution in all 
sections of the Southwest and Kansas, 
Missouri, Mississippi and New Mexico. 
W. W. Banks is president. 

The company has specialized in Butane 
gas plants of all sizes built under the 
code of the American Society of Mechan- 
ical Engineers, approved by the Texas 


Railroad Commission, and carrying the 
Underwriters’ Label. It also builds Butane 
truck tanks, motor fuel tanks for use 
both above and below ground; tanks for 
trucks, buses and tractors; galvanized 
tanks for underground storage; breech- 
ings, air ducts, smoke stacks, concrete 
forms, steel hoppers, filters and gear 
guards; and asphalt heaters and burners. 





Schools to Particpate 
In State Fair 


Every school child in Texas has been 
invited to participate in the school ex- 
hibits and contests to be held in the Ed- 
ucational Building at the 1939 State 
Fair of Texas, it has been announced by 
L. A. Wood, superintendent of the State 
Department of Education. 

The entire Educational Building will 
be turned over to this department for 
exhibits from Texas schools, and con- 
tests such as spelling bees, public speak- 
ing, puppetry, rhythm bands, radio 
dramatization, chemurgic, photography, 
and a regular band contest will be held 
in the auditoriums and band shells on the 
grounds. 

Information relative to the contests 
and exhibits can be secured at the State 
Fair or at the state superintendent’s of - 
fice at Austin. 





Dallas, the Vacation 
Center of the 
Southwest 


Fair Park is one of the most fre- 
quented entertainment spots in Dal- 
las, offering for enjoyment miniature 
golfing, swimming, dancing, roller 
skating, bicycling, and other sports. 
It is visited daily by hundreds of fun- 
seeking Dallasites and out-of-town 
visitors 

Portrayed in this beautiful copper 
halftone layout by Harper Standard 
Engraving Co. are the Hall of State, 
the Band Shell and the Dallas Mu- 
seum, three of Fair Park’s beautiful 
structures. Such oddities as are here 
shown in the lower left and upper 
right corners are to be seen in the 
Dallas Museum 


HARPER STANDARD ENGRAVING CO. 


JACK HARPER, Manager 


Phone 7-5385 @ 


1611-15 Royal Street 


P. O. Box 1016 


DALLAS, TEXAS 
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Economy Butane Gas Plants 


Wholesale Only 


Complete Butane Plants or Butane Tanks Only 


There is a larger market for Butane Gas Plants 
and Appliances than any other equipment 
known. ... There are over 60,000 Butane Plants 
in use today, and the market has only been 
scratched. There is a broad field open and a 
great future for dealers merchandising Butane 
Tanks and Appliances. 


Why Not Get Your Share of This Business? 


Our plants are designed and assembly super- 
vised by men who have had over twenty 
years’ experience in the construction of con- 
tainers using high-grade pressure fuels. 





TANKS CONSTRUCTED UNDER A. S. M. E. CODE 


Approved by the Railroad Commission of Texas, Meeting All Requirements of Texas State Law 
BEARING UNDERWRITERS’ LABEL 


Write for prices and exclusive dealership on 
Economy Butane Gas Plants 


Equipped with the 


REGO COMPACT UNIT 
Completely Assembled, Ready for Installation 


SLIP TUBE OR CRITERION GAUGE 
TWO BEADS ON EACH WELD INSTEAD ECONOMY BUTANE PLANT 
OF ONE, AS DOUBLE ASSURANCE 
AGAINST A POSSIBLE LEAK!!! 
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Complete Stock on Hand ... Write or Wire for Shipments 


We also manufacture Butane Truck Tanks, Butane Storage 
Tanks, Butane Motor Fuel Tanks for trucks, busses, tractors, etc. 


DALLAS TANK AND WELDING CO., Inc. 
“Janks by Banks.” 
W’. W. Banks, President 
201-03-05 West Commerce Street DALLAS, TEXAS Phone: 2-5513—2-2361 





